CHECKus Media Group

Presentation of a full service marketing agency

Intro

CHECKus Media Group is a marketing agency with only one goal - to provide you marketing services in more than 50 countries all
over the world, lower your costs and increase the efficiency and measurability of your advertising campaigns.

This can be done through our wide spectrum of services, technical know-how and broad market coverage, where we can provide
complex service packages. Moreover, we are constantly trying to presentyou new types of software, which we use during
advertisement campaigns, for an increase in efficiency and an improvementin the resulting ROI (return of investment).

Atthe same time, we are trying to broaden our know-how atforexexpo.com conferences, where we present the results of our respective
campaign case studies and software news in the marketing field.

Since 2011 we have been contracted for campaigns in Asia, Latin America, and Africa, focusing primarily on clients who wantto reach
foreign markets with their products, or on foreign clients who are coming to the Slovak market

MARKETING is an investment - our clients understand that marketing is a long-term commitmentof about6-12 months or more, and
the core of this cooperation lies in the confidence between both parties, as well as adhering to business ethics.

Services portfolio

We coverid

Online performance marketing:
+ Lead Generation

+ CPM/CPC branding

« Email Marketing

+ Mobile Marketing

+ Video marketing

+ Social media marketing

Offline marketing:
« Billboards

« TV,radio, press
.« Citylights

Webdevelopment +graphic design:

« corporate identity, printed materials, rebranding
+ photographic services, posters, gifts, wraps

« webdesign,web development, app development


http://www.checkusmedia.com/heatmap-software/
http://www.checkusmedia.com/ad-fraud-analysis/
https://maps.google.com/maps?ll=48.141311,17.109436&z=16&t=m&hl=en&gl=US&mapclient=apiv3

Unique solutions

3inl & 5in1 marketing packages

Tools developed by us

RTB platform www.checkusrtb.com -we offer
relevanttargeting on Slovak and global
websites, covering video, desktop, search,
mobile targeting

Heatmap software extrawatch.com - we assess Ad fraud software -we uncover sources of
the behavior ofvisitors to our website and fraudulentadvertisements (robots, scam),
optimize the user’s environmentand the saving you moneyonirrelevant
campaign’s eficiency (ROI) advertisements
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B2B software —through which we asses who has
visited your website, while we can provide you
(through data tracking) valuable contactdata
ofa potential customer, which could be used

byyoulater
Services 3inl solution 5inl1 solution
PremiumCPM/CPC traffic through the RTB platform (V] o
Analysis and reporting of the campaign® (V] o
Heatmap software o o
Adfraud software - o
CPM/CPC bid optimization with CPA/CPI goal - o

Case studies


http://www.checkusmedia.com/rtb-platform/
http://www.checkusmedia.com/rtb-platform/
http://www.checkusmedia.com/rtb-platform/

OFFICES FOR RENT www.najlepsia-adresa.sk

Najlepsia-adresa.v. meste, ktord si aj Vy mozete dovolit.

Social Network Campaigns:

MAM ZAUJEM . .
B We focused on the targeting of potential users through CPM

PREzVSKOP and CPC campaigns through LinkedIn, Facebook and Twitter

ok in our branding campaign, with the goal of an increase in
demand for office rental registrations on landing page
www.najlepsia-adresa.sk.

TELEFON

spracovanim Udajov spaloZnostou Carlton property s.6o 0DOSLAT

How could we take advantage of social websites?

e Through directdemographic campaigns, focused on
potential customers interested in real estate and looking
for office rentals, orinvolved in real estate focused
groupsK.

e Creating a LinkedIn group for communication with
potential customers through an open discussion, the
sharing of articles.

e Trough sponsored updates to increase users’
involvement

e Through an effective retargeting, we actively targeted
those users who had clicked in our campaigns previously
to reach a landing page, butfrom some unspecified
reason they had left the website without registering. In this
way, we were able to transform these customers into new
registrations.

The connection between social media campaigns and turned
on retargeting helped to increase the office rental branding
and reach the goal of new registrations.

Number of impressions Number of clicks Number of online registrations Contracted clients

2275498 850 40 12



BMW Mini Malaysia

Website development + branding CPM

The BMW mini Malaysia project was designed to broaden the
awareness of the brand name BMW MINI among young
people in Malaysia. As the MINI is a strong brand from a
global perspective, all the work had to be donein a way
which was in line with the unique character of the MINI:
entertaining, elegant,sophisticated and a little sensual.

e CHECKus Media Group proposed and created websites in
line with the client’s strict demands.

e We’ ve developed unique animations and slogans for the
campaign, which highlighted the unique attributes of the
MINI brand as an ideal car for the city.

e Wealso provided an email campaign for presenting MINI
events and the branding of this new brand namein
Malaysia.

e Theentire Google Adwords campaign setting was
optimized for the purpose of an increase in test drive
bookings leading to an increase in sales.

Result

The website created by us caughtthe attention of young
people in Malaysia from the very firstday, resulting in their
participation atthe opening events and BMW MINI test drive
registrations due to the efficient Email + Google Adwords
campaigns.

o BMW was successful in its MINI model presentation, which
became a partof the everyday traffic on the roads of
Malaysia.




NEWS

TERMINAL

WBPOnline

LinkedIn Case Study CPM brandinga CPC traffic

Task:

e To engage with retail / institutional - commercial clients
through social networks

e To persuade commercial and financial professionals to
recommend the products and services of WBP Online

e To gain as many recommendations as possible in as
quick a time as possible

Why did we choose LinkedIn network?

1. Itis the #1 source for seeking new professionals for
companies/ itis a network of professionals, who share their
knowledge and provide new possibilities for B2B contacts

2. Ithas the possibility of extremely direct audience targeting:
according to the years they worked, work sector, job
positions, geography, age, etc

Strategy:

e Creation of WBPOnline’s LinkedIn company page and
connection to a network of trading and financial
professionals

e Use the advantage of LinkedIn "recommendation ads" to
speed up the increase of professionals who recommend
the services and in this way they create an organic
marketing chain for WBPOnline

Results:

Over 200 new product registrations in 2 weeks
Reaching 2000+ "brand advocates" who broadened the
awareness of WBPOnline on the LinkedIn social network
® 2384 LinkedIn shares on the company page and
WBPOnline "recommendation ads"
e Over4000 000 branding impressions and over 250 posts
aboutWBPOnline products and services, thatcreated a
"buzz' aboutthe brand name



Swissquote LATAM a GCC

CPM/CPC campaigns in Latin America and GCC [ 2014

Swissquote are a global forex broker. Our goal in this

campaign was to increase the awareness about Swissquote in
Latin America and GCC, and reach new local traders, who will

actively trade through the Swissquote trading platform.

BANKING. SELF-MADE.

Strategy:

e Design development preparation of creatives (banners
and landing pages) in the local language and their
subsequent CRT optimization through our Heatmap
software and also A/B testing for a choice of the best
converting creatives, which were used later in a live
campaign.

e Advertisement sources selection: we chose top financial
advertisement sources for this campaign (e.g. Finvizcom,
FXstreetcom, Investing.com) to provide the most relevant
traffic in LATAM and GCC and an optimal conversion of a
relevanttrader.

e Campaign optimization: implementation of Ad fraud
software, which was used to reveal sources of a
fraudulent advertisement from the very first day and the
subsequent optimization of the campaign. When our
analysis showed robots/scam advertisementcoming
from some traffic sources, we were able to cutthese
sources immediately and save the client’s budget to focus
on relevantadvertisements.

Number of daily impressions: Number of new traders from the campaign: Marketing budget saved:

500 000 500 20% with Ad fraud software

Graphic design portfolio

Online/Offline, Corporade identity, Branding identity, Print projects, Web
Development



Our Management
CHECKus Media Group

Ladislav Kazan Karol Kozacek

ManagingDirector Accountmanager

X
Jan Sima
ACCOUNT MANAGER



Paul Podolay

Representative for Germany

Frantisek Korosi

BusinessDevelopmentManager
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Marek Bocanek
CPM/CPL specialist

Jozef Cino
BUSINESSDEVELOPMENT MANAGER

Adam Sun

Representative for sanghai

Roman Polcik

Creative Director
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CHECKus Media Group
Mostovéa 2, Bratislava 81102,
Slovensko
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+421 911 477465
info@checkus.sk
checkus.sk

twitter.com/checkusmedia
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https://www.google.com/intl/en_US/help/terms_maps.html
https://www.google.com/maps/@48.1413107,17.1094355,16z/data=!10m1!1e1!12b1?source=apiv3&rapsrc=apiv3
tel:+421 911 477 465
mailto:info@checkus.sk
http://www.checkus.sk
https://twitter.com/checkusmedia
https://www.facebook.com/CHECKussro.sk
http://www.proposalist.com/3fad83bbb7169f94b5b53ea52aea2d1f
http://www.proposalist.com
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